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Item 1a.
 2025 Creative Service Portfolio



HELLO
THERE.

ME

My name is Matt, and I am an interdisciplinary designer with 
a decade of experience crafting innovative creative solutions 
for both brands and people. My work spans print and digital 
design, from environmental branding and wayfinding signage 
to larger team-lead endeavors such as brand catalogs and 
direct-mail campaigns. As a Project Manager, I thrive on 
blending strategy with creativity to build meaningful creative 
projects built on a foundation of visual communication. 

When I am lucky enough to be teaching design in a 
classroom setting, I place a heavy amount of emphasis on 
design as a humanistic approach to visual communication. 
We are all natural-born storytellers, and where languages 
may fail us- solid design fundamentals can transcend all 
manner of bias. I think that’s pretty awesome, and a big part 
of why I got into creative design work in the first place.   

Outside of my professional work, I love creating interactive 
experiences with other talented folks in the greater St. Louis 
area. Whether it’s for clients like Google Arts & Culture, 
children’s museums, or consoles like XBox— interactive 
design brings visual storytelling and engagement to new 
dimensions and, I might add, a whole lot of fun to see in 
action as others engage.

Item 2a.
 Instructor: Typography Class @ Lindenwood



Item 2b.
 BattleCakes

on XBox & Steam

Item 2c.
  Google Arts & 

         Culture
Museum Memory 
& Speedy Swipes



McKendree
University
Responsibilities

Create and oversee the production of custom print and digital materials for campus 
partners including brochures, magazines & catalogs, advertisements, social media content, 
photography and video production.
Partner with campus partners to develop institutional campaigns for recruitment, fundraising, 
and campus community engagement.
Project manage ad-hoc teams of other creative professionals in the production of large-scale 
projects that require many contributions to ensure success including institutional publications, 
constituent communication and university advancement initiatives.

Key Accomplishments
Led the development and launch of The McKendrean; McKendree’s new flagship magazine that 
showcases the university’s achievements and fosters constituency engagement.
Strategically implemented a new, mascot-focused brand initiative to support university 
admission efforts, overseeing all aspects of design, from concept to final execution.
Fashioned the visual language and voice for the university’s official philanthropy-based giving 
day campaign comprised of print, digital and video communications that have seen continuous 
growth year after year.
Directed the Integration of Drone Photography Protocols that ensured the university’s 
MARCOM department was operating within FAA standards, allowing us the ability to market 
and showcase the campus community from above as well as on the ground.

Item 3a.
 Institutional Communication  //  The McKendrean

A.  Admission Support
B.  Institutional Communication
C.  Campus Community Initiatives
D.  Development Solutions
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Item 3c.
 Admission Support  //  Recruitment Videos & Print Materials

Item 3b.
 Campus Community Initiatives

       The Hett Center for the Arts



Please CALL or TEXT the Office 
of Development, Alumni and 
Parent Relations at (618)537-
6824 for assistance or to make a 
gift by telephone. You may also 
make a gift online at 
giving.mckendree.edu.

Please designate my gift for:
Student Scholarships and Financial Aid
Academic Instruction
Student Services
Where it is needed most
Other:

Questions? Contact the Office of Development, Alumni and
Parent Relations at (618) 537-6824 or annual_fund@mckendree.edu.

february 22, 2023

together, we are one mckendree!

yes! i will support mckendree 
university with a gift of:

<Addressee>
<Address Line 1>
<Address Line 2>
<City>, <State> <Zipcode>
<Bio ID>

$<xx>00 $<xx>00 $<xx>00 Other:  $
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Enclosed is my check, payable to McKendree University. 
Authorize a charge to my credit card as specified below:
Master Card            Visa               AMEX            Discover
Single payment of  $
Recurring monthly gift of  $                                                    I pledge to make a gift on Giving Day.   

Card Number:                                                              V Code:                     Expiration Date:

Name on Card:

Signature                                                                                  Today’s Date

In celebration of 
McKendree's Birthday, 

please make a gift today in 
honor of the institution's 195th year! 
Make a gift online or mail your gift in 

with this response form. 

The true McKendree experience 
depends upon the generosity

 of Bearcats like you!

One McKendree Giving Day is the 
University’s new annual giving day 
which will be recognized on 
February 22nd, during the founding 
week of our institution.

...and give back in honor of 
McKendree’s 195th birthday! 

Scan above and give today!

happy birthday 
mckendree!

In the month of February, we recognize the founding of 
McKendree University and celebrate philanthropy and all of the 
loyal Bearcats who have supported the institution for nearly two centuries! 

thank you for your support!

Join us for our Founders Week Celebration, no matter where you are! 

<Addressee>
<Address Line 1>
<Address Line 2>
<City>, <State> <Zipcode>
<Bio ID>

You are a vital part of the McKendree community. You have been 
a part of McKendree’s history for <Years of History> years!
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Item 3d.
 Development Support  //  Capital Campaigns

Thank You! 
The Annual Fund contributes to McKendree’s operating budget, which 
helps close the gap between tuition and the cost of providing a high-quality 
education. McKendree University’s Annual Fund has an immediate impact 
on our students and on the transformative experiences that will define their 
McKendree education.

SUPPORT THE ANNUAL FUND TODAY!
❏ Enclosed is my check, payable to McKendree University. 
❏ Please charge my credit card as specified below: 
❏ Single payment of  $_________________
❏ Recurring monthly gift of  $_________________
❏ Master Card  ❏ Visa     ❏ AMEX       ❏ Discover 
Card Number: _____________________________ V Code: ______  Expiration date: ________ 
Name on Card: ____________________________ 
Signature:

Please apply my gift to: 
❏ The Annual Fund 
❏ Other: _________________
Make your gift online at GIVING.MCKENDREE.EDU 
or mail your gift in with this response form. 

QUESTIONS? Contact the Office of Development, Alumni and 
Parent Relations at 618.537.6826. Gifts must be received by 
JUNE 30TH to be counted in the 2021 – 2022 Annual Fund.

Does your or your spouse’s employer offer a matching gift benefit?

❏ Yes ❏ No 
Company Name: _____________________
Title: _______________________________
Interested in getting involved at McKendree further? 
❏ My employer is hiring and/or offers internships for students! 
❏ I’d like to refer a student to attend McKendree! 
❏ I’d like to volunteer as an alum!

Today’s McKendree graduates are working hard to achieve their educational 
dreams and aspirations for a career and life. Filled with vibrant and diverse ideas, 
our graduates aspire to make the world a better place. That’s why we continue 

to invest in top-ranked faculty, bright minds, and a forward-looking approach to 
lifelong learning. But our investment falls short without your help. 

Commencement is a special time 
to celebrate ACHIEVEMENT. 
It’s also a time to express deep GRATITUDE. No one gets there alone! 
Faculty, mentors, friends, and family all help make this moment possible 
for our graduates, along with the support of donors like you.

Supporting McKendree’s Annual Fund directly impacts the lives of our 
scholars while also laying the foundation for stronger institution for years to 
come. YOU have been there for our Bearcats in the past. Be there for them 
today! If your situation allows, please consider making an additional gift to 
support the Annual Fund now and EVERY graduation day. 
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Office of Development,

Alumni and Parent Relations

701 College Road

Lebanon, IL 62254

[Salutation][First Name][Last Name]

[STREET ADDRESS]

[CITY] [STATE] [ZIP CODE]
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Kranos
Corp.
Responsibilities

Oversee the production and 
distribution of all product 
catalogs and online sales 
assets for the Corporate 
portfolio family of sports brands 
including Schutt, Adams, Trace, 
Smitty, and more.
Work closely with product 
research and development 
team to develop new product 
and packaging designs for all 
brands selling product at retail 
as well as direct sales and 
reconditioning.
Provided innovate marketing design solutions to executive level communicators 
and key stakeholders including the President and Vice President of Operations.

Key Accomplishments
Created unique, immersive brand experiences for trade expositions and sales 
meetings with regard to Schutt Sports, an internationally recognized leader in 
sports protection technology.
Directed a small team of designers to help implement a new product 
photography workflow designed to support an online product customization 
portal.
Spearheaded the branding and package design of Schutt’s most successful 
helmet roll-out, generating a massive spike in brand visibility at retail locations 
and a marked increase in sales.
Provided key design support in the development and launch of dye-sublimated 
graphic apparel line including physical samples, digital media for web and 
social media, and printed sales collateral.

Item 4a.
 Interactive Helmet Sales App



Item 4c.
 Vengeance Product Package Rollout

Item 4b.
 #scienceofdomination Retail Campaign Rollout 

2016 TRADE IN / TRADE UP PROGRAM
September 1 2016 - November 18 2016

Custom options and upgrades available on all models for an additional upcharge. For each helmet you trade in, take advantage 
of these great prices. Includes hlemet, faceguard (Titanium for Z10 & Q10 Models) and hard cup chin strap.

All Helmets traded in must be in game-playable condition. Helmets must be returned by provided instructions. 
New order for helmets and must ship by 12/31/2016.

Dimitrous Chattman   |   619.251.2547  |  dchattman@schutt-sports.com

TERMS 
& CONDITIONS

$179 00

AiR XP Pro VTD II

Starting at:

Vengeance VTD II

$179 00Starting at:

AiR XP Pro Q10

$249 00Starting at:

Vengeance Z10

$249 00Starting at:

 Vengeance Pro

$165 00Starting at:

CIF San Diego City 
Section in partnership 

with Schutt Sports

BASED ON THE lg SIZE.
lS compression

31 octbr 2016

mOCKUP FOR hornets COMP SHIRT
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Item 4e.
 Adams Product Rebrand

Item 4d.
 Outdoor Branding

Chin Strap 
Series

Chin Strap 
Series

Dotted circle on card 
indicates target 
placement area.

Should look like this 
once sticker is placed.

Artwork Slug Information (DOES NOT PRINT)

File Name:  Adams_Mouth_Guard_Bag_MG301

Size: 4.25” W x 9.88” H Trim Size: 4” W x 9.625 H

Date Created 1/272015

Bleeds?:  Y           # of Sides: 2

# of Colors:  Front: 2  Back: 4   

Spot Colors Used (if applicable)

Finishing:   N/A

Schutt Internal Part #: MG 301

PMS 187 WHITE BLACK Cool Grey 4

4” Package Width Cut-O�

.5” Skirt

9.625” Bag Length Cut-O�

4” Package Width Cut-O�

.5” Skirt

9.625” Bag Length Cut-O�
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Item 4f.
 Seasonal Product Catalogs

20
16 Football C

atalog
 Schutt Customer Service

710 S. Industrial Dr., Litchfield, IL 62056 

customerservice@schutt-sports.com 

Toll Free 800.426.9784       Fax 217.324.2732 

schuttsports.com     facebook.com/schuttsports

Copyright 2016 Kranos Corporation, dba Schutt Sports

2016 Football Catalog
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FOPPE
VISUAL
Responsibilities

Concept and produce creative design projects across a wide range of service 
solutions including large-format environmental branding projects, wayfinding and 
signage solutions, and print marketing.
Project manager for large-format fabrication, assembly, and delivery of physical 
product including billboards, signs and environmental branding solutions.
Coordinator for consultation, progress reports and final job installation.

Key Accomplishments
Developed a new visual pitch deck for written proposals to promote more 
effective sales meetings, earning client work for the Jackie-Joyner Kersee 
Center, Mascoutah School System, and Excel Bottling Company.
Refreshed the company’s online presence with a new SEO-focused website 
and improved email communications to generate engagement and increase 
business from repeat customers.

Item 5a.
 Billboards



Item 5c.
 Retail Design

Item 5b.
 Exterior and Interior Environmental Branding



Item 5d.
 Signage and Wayfinding Examples




